
BRINGING HISTORY INTO THE MIX

A Social Media and Marketing Case Study 
for The Bronzed Door

Introduction

At Restaurant Brand Builders, we understand that for restaurants, standing out from 

the crowd requires a captivating brand identity and a strategic marketing approach. 

This case study delves into the success story of The Bronzed Door, a new American 

restaurant under a multi-brand hospitality group. The Bronzed Door presented a unique 

concept – a modern interpretation of a historic venue, featuring a signature Bronze Door, 

a speakeasy ambiance, and innovative cuisine. However, this exciting concept needed 

a well-orchestrated marketing strategy to generate buzz, drive awareness, and attract 

customers in a competitive market.

Project Overview
Our agency was tasked with 
crafting a comprehensive 
marketing strategy to 
establish The Bronzed Door 
as a must-visit destination. 
Nested in a small suburb 
with a mostly family nuclear 
family, some professionals, 
and retirees, our goal was to 
achieve the following:

•	 Increase brand awareness: 
Generate excitement and 
recognition for The Bronzed 
Door within the local 
market.

•	 Drive customer acquisition: 
Attract new patrons to 
experience the restaurant’s 
unique ambiance and 
culinary offerings.

•	 Boost sales and foot traffic: 
Increase overall revenue for 
The Bronzed Door, including 
addressing traditionally 
slow dayparts like lunch.

•	 Establish a vibrant 
online presence: Create 
a strong online identity 
across various platforms 
to connect with potential 
customers and foster a 
sense of community.

Strategy and Implementation

To achieve these objectives, we implemented a multi-faceted approach:

1.	Brand Messaging: Developed a unique brand narrative that highlighted Bronze Door’s 
commitment to craft, quality ingredients, and community-driven experiences.

2.	Social Media and Email Marketing: Leveraged social media platforms and targeted email 
marketing campaigns to engage with potential customers, promote special offers, and 
create anticipation for the restaurant’s launch.

3.	New Website and Digital Advertising: Designed and launched a user-friendly website 
with an integrated reservation system and online menu. Implemented digital advertising 
campaigns targeting local audiences to drive awareness and drive traffic to the website.

4.	Influencer Collaborations and Content Creation: Partnered with local influencers and 
food bloggers to showcase Bronze Door’s unique offerings and create engaging content 
that resonated with the target demographic.

5.	Campaign Strategy and Content Creation: Developed strategic campaign initiatives, 
including lunch promotions, happy hour specials, and themed events, to attract foot 
traffic during slower dayparts and encourage repeat visits.



Conclusion By employing a comprehensive digital marketing strategy and a focus on brand storytelling, The Bronzed 
Door successfully established itself as a relevant and exciting dining destination. Increased brand 
awareness, social media engagement, and a significant rise in sales solidified The Bronzed Door’s presence 
within the competitive market. This case study proves that even a historic establishment can thrive with a 
modern approach to marketing, attracting new customers and breathing new life into its legacy.

Results Increased Brand Awareness: 
Website traffic increased by 

300% within the first 3 months, 
exceeding industry averages for 
new restaurant openings.

Social Media Engagement: 
Social media follower 
growth surpassed industry 

benchmarks, with a 40% 

increase in engagement (likes, 
comments, shares) compared 
to the average new restaurant.

Restaurant Lift: The Bronzed 

Door achieved a 45% increase in 
overall sales each month within 
the first 6 months, exceeding 
initial projections.

Targeted Campaigns Delivered: The “Power Lunch” campaign targeting local professionals resulted in a 15% 

rise in weekday lunch reservations during the campaign period.

Brunch Success: The Sunday brunch launch campaign, featuring mouthwatering food photos and enticing 

social media promotions, led to brunch reservations exceeding initial targets by 30% in the first month.

The 
comprehensive 
marketing 
strategy yielded 
impressive 
results:



Social Media Marketing
Overview

Average Monthly Stats

▶

Facebook Likes: 906

Facebook Visits: 1,804

Facebook Impressions: 720,899

Facebook Reach: 39, 468

Instagram Visits: 1,076

Instagram Reach: 5,609

Instagram Followers: 989



Email Marketing 
Overview

Industry average open 
rate is 17.2% and industry 
average click rate is 1.3%

◀

Open Rate: 36.0%

Click Rate: 0.6%

▶

Open Rate: 39.6%

Click Rate: 1.5%



Website Design &
Development

▶

Users: 10,156

New Users: 12,793

Sessions: 2,351

Page Views: 15,380

Average Monthly Stats




